Cultural consumption and
COVID-19 in Denmark

Agnes Tassy, Statistics Denmark

NSM 2022



Studying cultural habits

* Frequency
» Fixed and ad-hoc questions
» Scope (domains)




Research questions

* Which cultural domains are most affected by COVID-197

* |s there a difference between the characteristics of pre- and

post-pandemic cultural consumers?

* Has cultural consumption become more digital between 2018
and 20227
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Participation in selected cultural activities
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COVID-19 timeline in Denmark
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A closer look at cultural activities

« Baskets
 Individual activities/domains
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Cultural consumption baskets
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culture
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Selected cultural activities
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Pre- and post pandemic cultural consumption

 Change in the characteristics of consumers?
* Substitution?
* Increased digitalization?
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Substitution?

mDally m3-4daysiweek m1-2 days/week No activity in the past week
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Substitution?

Pct. of individuals ";
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Substitution?
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CONCLUSIONS

* Cultural participation 2019 > 2022
» Cultural participation 2019 = 2022

» No significant change in the characteristics of consumers
» Limited substitution

* Increased digitalization
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BACK TO NORMAL?
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Live music tickets vs. no. of consumers
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Points to take away

* Frequency of data collection
* Think digital /non-physical channels
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Further information

sy
STATISTICS
_ DENMARK
¢ /]43 pUbllc tables StatBank Denmark
» 32 publications SUBJECTS
* micro data B, Peoni
» (= ata@dst.dk @ coorom

g

k=
b

Education and research
Business

Transport

Culture and leisure

3

NSM 2022

Environment and ensrgy
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& Museums and zoos
Cultural heritage
Libraries

Mews media and literature
Film and theatre

Music

Sports
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Digital behaviour and cultural habits
& Digital behaviour

& Cultural and recreational activities

% Archive

& Education, economy and employment in the cultural field



